
What Do You Want Your 

Website To Do?



HELLO!
I am Tom Foster

tom@fosterwebmarketing.com
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History & Intro

▰ The USMC is where he learned his initial technology skills 

while being stationed in top-secret military 

communications centers around the world

▰ Tom wisely recognized the future of the Internet and 

decided to go out and start his own web design company

▰ Tom + Rem 💙
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Digital Marketing VS the 4 Pillars



Place your screenshot here
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Now, according to 

Rem, digital 

marketing is only 1 

pillar.

However, your 

digital marketing 

efforts extend 

beyond just online 



Your Controlled Environment

Your website is the hub for all of your marketing. It is your very own 

controlled environment. 

You can maximize that power or you can waste it. 

▻ Campaigns (after events, ads)

▻ Offers

▻ Authority

▻ Promotion
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Different Approaches to Digital Marketing

1. Business card- used for small businesses, not looking to scale

2. PPC- you can spend a lot of money very quickly and not efficiently if 

in the wrong hands. Need optimized landing pages and funnels

3. Organic- you organically grow and thrive by attracting the kinds of 

patients YOU want
i. More cash pay 

ii. More athletes

iii. More wounds
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Build A Thriving Practice

We build websites 

meant to GROW.
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Show Websites

● Brad, Andrew, Roman Burke, Karabati, and Rem

● Show custom panels, CTA, offer pages, video panels (Andrew)

● Attention to detail (Brad’s blue eyes)
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Build A Thriving Practice
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http://www.youtube.com/watch?v=dYt7SVtNT1E
http://www.youtube.com/watch?v=dYt7SVtNT1E


Show Websites

NEW SITE LAUNCHING 8/24; WILL ADD CONTENT THEN

● Show rem’s as completed and storybranded

● Storybrand elements:

● Calls to action

● 3 easy steps

● Asking…telling them to take action
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“ These websites look amazing. 

But you’re website needs to do 

more than just look great. It 

needs to perform. 

12



More Than a Pretty Face

These sites are fresh, and they're built for conversion.

They're built to turn visitors into new patients. 

A pretty face isn’t going to cut it when you want someone to 

pay $600-1000 for laser treatments.
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Real Data = Real Results
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How Do You Get This?
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Digital Marketing 
Essentials



SEO (mechanic under the hood)

▰ Technical- you need to make sure code is up to date, speed

▰ On page- H2’s, links to relevant content, 

▰ Off page- reviews, links
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Content

▰ Keywords- what questions are your patients asking, how are they asking 

google?

▻ Competitors- why are they beating you…are they saying the right things 

in the right way?

▰ What’s the user experience? Does your heel pain page highlight your 

advanced treatments (prp and lasers)

▻ If you want to treat more heel pain using PRP…you need to have an 

article with the title PRP Treats Heel Pain

▰ Do you have CTA’s- direct and transactional

▰ Is the page designed and coded for Google? 18



Local 

▰ almost 80% of local searches on phones convert to direct purchases

▰ GBP

▰ Local citations

▰ Your website and office pages (screenshot of a great office page; 

nespecialists)
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Does it even work?
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“ I have a friend who 

can help… 
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What Makes Us Different? 

▰ Podiatry focused

▰ We strategize so your digital marketing can be maximized 

throughout all of your marketing pillars

▰ On-team IT support (Yay Toby who many have worked with)

▰ On-team developers- make changes as needed everyday to keep 

your site up, fast and attracting visitors
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All-In-One Digital Marketing Suite

▰ CRM (emails, campaigns)
▰ Social media scheduler 

with built in AI 
▰ Local Listing Sync to 

manage your local SEO
▰ Text/email review 

generation

▰ Content writers
▰ IT support
▰ Video publishing synced 

with YouTube
▰ Book writing services
▰ PPC creation & 

management

Tools To Help You Grow Expert Support
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Make New Patient Appointments From Anywhere



Build A Thriving Practice

Come Talk To Us-

We can show you real data, real 

numbers on how we’re different and 

how we help so many of you 

succeed and grow. 
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THANKS!
Any questions?

You can find me at
tom@fosterwebmarketing.com



IGNORE THIS SLIDE, IT JUST STORES THE ICONS 
AND WILL BE DELETED PRIOR TO THE 
PRESENTATION
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BONUS GIFT   
(AS PROMISED)

5 Things to do to your website TODAY to 

get MORE and BETTER patients
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BONUS GIFT   
(AT THE END)
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